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/ YUASA TRADING Group’s Value Creation Model

Taking our corporate philosophy as our foundation, we challenge ourselves to help solve social issues by connecting together products, services and systems
through our network of around 6,000 suppliers and approximately 20,000 sales partners.

We are taking on the challenge of creating new value through the core businesses, growth strategies, and the promotion of sustainability management
outlined in our “YUASA VISION 360" long-term vision, and in our “Growing Together 2023” Medium-term Management Plan.
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